ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

a3 EpyaneioBnkn
J AViaywvIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon EYT MAMAAAKH KAI ZIA OE nou €dpeuel oTnv nepipepeia ATTIKHZ evraxbnke otn dpdon «EpyaAsiobnkn
AvTaywVvIoTIKOTNTAG» npolUnoAoyiopou 400 ekaTt. Eupw.H dpaon oTtoxeuel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAG TWV HI
KPWV Kal MOAU HIKPWV ENIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOHUO TOUC, TNV UIOBETNON CUCTNHATWY TU
nonoinong &nioronoinong, kabwg kai o€ branding kal yneiakn npoBoAn.

O ouVvOoAIKOC npolnoAoyIonoc TNG enevduonc ival 60.000,00 € ek Twv onoiwv N dnuooia dandavn avepxeTal o
30.000,00 € kai ouyxpnuaTodoTeital ano Tnv EAAada kal To Eupwnaiko Tapeio MNepipepeiakng AvanTuéng Tng
Eupwnaikng'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NpoG XpnpaTrodoTnon kail uAonolgital, nepiIAapBavel enevdUoEl
G OTIG NAPAKATW KATNYOPIEG:

v MnxavnuaTta — EEonAiopog

v MoTtonoinon MpoidvTwyv - Ynnpeoiwv - Aladikaoiwv

v Zuokeuacia — ETikeTa - Branding

v Wnoeiakn MpoBoAn

v/ MeTa@opika peoaa

v MIoB0oAoYIkO KOOTOG epyalopevwy (VEO MPoowniko)

M£o® TNG CUHHETOXNG oTn Apdon, n ENIXEipnoNn NETUXE:

v BEATIWON TNG AVTAYWVIOTIKOTNTAG TNG

v au&non TnG kepdoPopiac TNG

v’ gvioxuon TnG eEwOTPEPEIAC

v/ ENEKTACN TNC AyOopdAc KE Tn Npoabnkn VEWV NPoioVTWV & UNNPECIOV
v €€Eao@alion uwnAOTEPNG NOIOTNTAC NPOIOVTA & UNNPECIEC

v au&non TnG napaywyikoTnTag & BeATioon Asitoupyikwv 01adIKAcIwV
v/ gvioxuon TnG eniXEIPNUATIKOTNTAG

v dnuioupyia / diaTrpnon NoloTIKwV BECEWV epyaaiag

Me Tn ocupBoAn Tou EMAVEK evioxUBnKe n enixeipnon ano@EpovTag oPeAn 0TNV avraywvioTIKOTNTA TG XWPag Kadbwg

Kal oTNV TOMIKN OIKOVOoWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHE

Evpwnaikf Evwon NPOrPAMMATQON ETMA, TE & EKT avamwén - epyacia - aAAnAeyyd

Eupwnaiké Tapeio
Nep@epeiakng Avantuéng

EIAIKH YNMHPEZIA AIAXEIPIZHZ ENAVEK

Me th ouyxpnuatodotnon tns EAAAdas kal tns Eupwnaikns Evwons





